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g Designing for OOH advertising is visual storytelling.  
The expression of an idea can surprise viewers with 
words or excite them with pictures.  Through the 
use of humor or drama, OOH designs can influence 
consumer decisions and sell products.  

According to noted media researcher Erwin Ephron, 
“The ad on an OOH unit is the face of the medium.  
Creative becomes an active media variable.  Not in 
terms of attention paid or engagement with, but by 
the message itself attracting eyes to the medium by 
being noticeable.”

However, creating for the OOH medium is a 
challenging communication task that requires the 
expression of a concept with clarity and austere 
focus.  When OOH advertising is well designed, it 
will entertain and intrigue consumers with arresting 
influence.  

The environment in which OOH advertising appears 
is considerably di�erent from other media, as there 
is typically no programming or editorial associated 
with the medium.  It is pure advertising.  That’s 
why innovative, aesthetic, or humorous OOH 
executions can often be more memorable than 
literal advertising.  People are intelligent, and good 
OOH designs engage viewers by stimulating their 
imagination to solicit a response.  Good advertising 
is storytelling.  Dramatic tension or suspense 
influences viewer interest, which can be expressed 
on three di�erent cognitive levels: rational, 
emotional, and cultural.

Presbyterian Health Plan, Inc.  

The Creative Challenge

Associated Bank

“You know you’ve achieved 
perfection in design, not 
when you had nothing more 
to add, but when you had 
nothing more to take away.”

Antoine de Saint-Exupery, 
Artist
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Humor Humor is a powerful design
choice for OOH executions.  Both humorous 
and intriguing designs can build awareness 
faster than mundane executions.  The 
element of surprise can grab a viewer’s 
attention.  Studies have shown that humor 
arouses the most favorable response 
among viewers.  Humor often includes wit, 
an essential component for ensuring an 
e�ective response to intriguing or aesthetic 
designs.

Miller Lite  

Seattle Aquarium  

Boy Scouts of America  

Chipotle  
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Intrigue Intrigue involves a viewer by using
words or pictures that may not be immediately 
comprehensible.  Intrigue will often present a puzzle 
and solution relationship that requires mental focus.  
A single, intriguing design might be used to captivate 
a viewer.  However, a message could also be 
conveyed using a series of related images that involve 
the viewer in a saga to unfold over time.

New Mexico Health Insurance Exchange  

Basilica Block Par  

Raising The Roof  
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Surprise Surprise stimulates a
viewer using unexpected or unusual design 
elements.  A surprised viewer will do a 
double-take and generally experience an 
emotional response once the essence of 
the message is understood.  Sometimes the 
message is serious, so a powerful image with 
a searing headline can be an e�ective design 
choice.

M&T Bank  

Federal Credit Union  

ProHealth Care  
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Complexity
Advances in production technology have allowed 
advertisers to use increasingly complex imagery in 
their creative application.  However, the requirements 
for e�ective OOH advertising have remained the same.  
Imagery must be bold, clear, and easy to understand.

Strong images against simple backgrounds create 
high impact visuals.  Images placed against complex 
backgrounds can be di�cult to discern.

The Pump House  

HAVEN  “Nice Guy” Campaign
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Kerning
Su�cient kerning between letters assures legibility 
from far distances.  Tight kerning reduces legibility 
causing adjacent letters to attach together visually.  
Without proper kerning “clear morn” could be 
interpreted as

Stacking
A single horizontal line of text allows rapid 
assimilation of a message without interruption.  
Multiple text lines increase the time needed to 
discern a message.

Leading
If more than one text line is necessary, use adequate 
leading between lines.  When a line of text rides 
on the line below the interplay of descenders and 
ascenders, it will make a message di�cult to read.

Overcrowding. Compressed type or too many 
words will reduce the clarity of a message.

Excessive. Extreme variations between ascending 
and descending letter segments and serifs greatly 
reduces legibility.

Anemia. Fine typefaces will fade into a background, 
becoming indistinguishable as the viewing distance 
increases.  

Overweight. Heavy typefaces lose their basic shape 
when the viewing distance is increased.

Illegibility. Ornate and sans serif typefaces can be 
di�cult to read, reducing the e�ectiveness of an 
OOH design.

First Bank 

Weber  

Dr. Pepper  
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“Oh how di�cult it is to be simple.”

Vincent Van Gogh

“With an apple, I will astonish Paris.”

Paul Cezanne

The ABCs Of Simplicity

via Thrift Store  

Kuhn & Kuhn  

McDonald’s  
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The spectrum of full color, vividly and faithfully 
reproduced, is one of the distinct advantages when 
creating OOH campaigns.  Designs bursting with 
brilliant color can evoke emotional responses that 
will inspire lasting impressions and create stopping 
power.  

It is essential that OOH designs are easy to read.  
Choose colors with high contrast in both hue and 
value.  Contrasting colors are viewed well from great 
distances while colors with low contrast will blend 
together and obscure a message.  In fact, research 
demonstrates that high color contrast can improve 
OOH advertising recall by 38 percent.

Sonic  

Vimeo  

iPhone 5c  Oreo  
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